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Improving Online Customer Service
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Electronic Communications

* Moved digital communications to
GovDelivery in July 2018

* Customers subscribe for email and/or text
notifications by topic and category

* We currently have 1,700 subscribers
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Examples of Content

 Rider Alerts — can be route specific
* Rider News — sent monthly

* Employment announcements

* News releases

* More...



Ways to Subscribe

 Web overlay on all pages * Link to sign up on all pages

INTERC ].ty ¥ STAY CONNECTED! /A ROAD TRIP
TRANSIT -

INTERCILY

TRANSIT RIDE - LEARN -

STAY CONNECTED!

Sign up here for the latest news and updates
from Intercity Transit.

Email Address SUBSCRIBE

Remind Me Later

« Facebook integration
Intercity Transit @

@Intercity Transit

No Thanks

Home

About

* intercitytransit.com/subscribe
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Website Usage

Users 14,663
Sessions 39021
Sessions per User 2.66
Pageviews 106,464
Pages per Session 2.73
Average Session Duration 2:47 minutes
INTERCILY



How do customers find us?

Email | 0.12%
Paid Search l 0.17%
Other (ad) ] 0.31%

Advertisement ] 0.35%

()]

o .

S Social :| 2.03%

o
(j') L

Referral 6.84%
Direct 24.98%
Search
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How do customers access our site?

Mobile 56.34%
Desktop 38.19%
Tablet 5.47%

INTERCTL1/

TRANSIT



Where do customers go?

bus/routes/68 | 1.99%
bus/routes/62b :l 2.11%
fares :| 2.20%
bus ] 2.23%
bus/routes/62a :| 2.39%

/bus/routes/603-605-612 | 2.85%

bus/routes/94 | 3.86%

bus/trip-planner | 6.44%

Top 10 Pages Viewed

home page | 12.35%

bus/routes | 14.25%
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Website Overview

www.Intercitytransit.com

Likes: Dislikes:


http://www.intercitytransit.com/
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Questions?



